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KEITH
KATZMAN
 I’M SELLING MORAGA!

Moraga resident since 1966.
Sucessfully selling real estate for over 32 years.

925 376 7777 | kkatzman@pacunion.com
License # 00875484

I’m selling homes fast! Yours could be next!
Call me for a no obligation visit!

925 376 7777 | kkatzman@pacunion.com

182 FERNWOOD DRIVE | 4BR/2.5 BA | 2955± SQ.FT.
LIST PRICE $1,149,500 | SALE PRICE $1,260,000

SOLD!

15 VIA BARCELONA | 4BR/2.5 BA | 2577± SQ.FT.
OFFERED AT $995,000 | FOR LEASE AT $4,300/MONTH

AVAILABLE | FOR SALE OR LEASE!

 Square footage, acreage, and other information herein, has been received from one or more of a variety of diff erent sources. Such information has not been 
verifi ed by Alain Pinel Realtors®. If important to buyers, buyers should conduct their own investigation.

LISA BRYDON & KRISTI IVES     License # 01408025  |  01367466

3417 GOYAK DRIVE, LAFAYETTE

4 BED | 2 BATH | OFFERED AT $1,275,000

Represented Sellers

////
3567 BOYER CIRCLE, LAFAYETTE

4 BED | 3 BATH | OFFERED AT $1,725,000

Represented Buyers

////

Living & Selling Lamorinda

3105 DIABLO VIEW ROAD, LAFAYETTE

3 BED | 1 BATH | OFFERED AT $814,000

Represented Buyers

////
11 MORAGA COURT, ORINDA

5 BED | 3 BATH | OFFERED AT $1,767,000

Represented Buyers

////

FOR MORE: 925.285.8336
BRYDONIVESTEAM.COM
BI@BRYDONIVESTEAM.COM

SOLD

SOLD

SOLD

SOLD

HAPPY THANKSGIVING

Sarah’s story – a Lamorinda 
connection across the pond
By Pippa Fisher

Life’s bizarre twists and turns 
occasionally change lives. 

So it was for the manager of a La-
fayette shop, who found herself 
back in the country of her birth, 
having called the East Bay her 
home for 27 years. 
 And sometimes through these 
twists and turns, someone ap-
pears in our lives. So it was for 
this reporter recently on a trip 
back to my home country of Eng-
land. I was visiting the small vil-
lage of Porthcurno in remote, ru-
ral southwest England with some 
American friends from Lamor-
inda. In particular, I had wanted 
to show my friends the beautiful 
Minack Theatre, hewn into the 
rocks of the cliffs high above the 
Atlantic Ocean. We toured the 
theatre and learned the history 
behind it, and as we were paying 
for our purchases in the gift shop, 
Sarah Welsh, working at the till, 
asked where we were from.
 It is an understatement to call 
it a coincidence that we met her in 
this tiny village and that she not 
only knew of Lafayette but also 
had managed Madison’s for fi ve 
years. And it seemed providential 
she spoke to me, as I am always 

ready to tell a Lafayette story. 
 This is Sarah’s story.
 Sarah Welsh moved to Cali-
fornia in January 1990 to be with 
her boyfriend, Brian. They had 
met in Zurich, Switzerland where 
they had both worked in the same 
restaurant. At the end of their con-
tracts Brian spent some time with 
Sarah back in her native England 
before returning to the U.S.
 Sarah joined Walnut Creek-
born and raised Brian in Califor-
nia and they were soon married. 
They visited her family in Eng-
land every so often and on one 
such trip renewed their wedding 
vows at her twin sister’s wed-
ding.
 In 1994 Sarah started work-
ing in the David M. Brian store in 
Walnut Creek where she managed 
the restaurant for 15 years. When 
the store relocated she worked 
in the stationery department and 
was soon promoted to manager 
of the Madison gift and card shop 
in Lafayette. “I spent fi ve years 
there and loved it,” says Sarah, 
“Particularly when the loyal cus-
tomers of the community would 
pop in and have a chat.”
 ... continued on Page A10

 The Minack Theatre sits on the cliff s high above the Atlantic Ocean.
Photo provided

More coffee options coming 
to Lafayette with Philz
By Pippa Fisher

The signs are up, the tables are 
in and very soon residents will 

wake up and smell the coffee … at 
the new Philz Coffee shop in La-
fayette.
 The store is going in where 
the old Homegrown was at 3597 
Mt. Diablo Blvd. in the Mercantile 
shopping center. The doors will be 
opening Nov. 19 and there is a spe-
cial neighborhood event scheduled 
from 10 a.m. to 2 p.m. on Dec. 8. 
This event will feature coffee and 
food sampling, crafts for kids, 
a photo booth and other family 
friendly activities.
 Now with over 46 stores and 
over 1,000 employees, the Bay 
Area-based company opened its 
very fi rst Philz Coffee shop in San 
Francisco’s Mission neighborhood 
in 2003. The company’s founder, 
Phil Jaber, spent 25 years perfect-
ing unique blends of coffee and 
now Philz offers over 20 custom-
ized blends from high quality beans 
from around the world, roasted in 
its 50,000-sqare-foot facility in 
Oakland. Phil Jaber’s son, Jacob, 
now runs the company.
 Philz Coffee specializes in pour 
over coffee made one cup at a time. 
Philz Marketing Communications 
Manager Jolie Meschi explains, 

“We do any cream and sugar you’d 
like for you. That means your cof-
fee is not only fresh but made just 
the way you like it. While you 
won’t fi nd any espresso drinks on 
our menu, our team is well versed 
in recommendations that will sat-
isfy any espresso or latte drinkers. 
Each of our blends was specially 
crafted by Phil himself, so they are 
unique to Philz.” 
 And, refl ecting the company’s 
values, Meschi adds, “While the 
coffee is great, we really pride 
ourselves on service and the at-
mosphere we strive to create in the 
store. Come for the coffee, stay for 
the people.”
 Meschi says that the store will 
be staffed by a handful of team 
members coming from other Philz 
locations and that they’ve also 
done some new hiring. “The store 
is currently staffed, but we always 
accept applications,” she says.
 Philz Coffee in Lafayette will 
be open from 5 a.m. to 8 p.m. 
weekdays and from 6 a.m. to 8 p.m. 
on weekends. The store has two-
hour parking for customers around 
the back on Dewing Avenue. They 
also have a mobile app that allows 
customers to order ahead for quick 
pick up.

Philz is scheduled to open its new Lafayette store Nov. 19 in the Mercantile 
shopping center.                   Photo Pippa Fisher


